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COURSE NAME DURATION

ESSENTIALS OF MARKETING - BASICS OF ANALYSIS
MARKETING PLAN

INTERNET MARKETING PLANNING - SOSTAC MODEL
AIDA MODEL & BUYER PERSONA CREATION
BUSINESS TO BUSINESS MARKETING

EMAIL MARKETING

SEARCH ENGINE OPTIMIZATION (SEQ) ESSENTIALS

CONTENT MARKETING
BASICS OF CONTENT CREATION & STORY TELLING

W O W W W W

GOOGLE SITES & BLOGGER & USING GOOGLE ADS

-SOCIAL MEDIA MARKETING: MARKETING ON FACEBOOK & FACEBOOK ADS MANAGER
INSTAGRAM MARKETING -YOUTUBE MARKETING - LINKEDIN MARKETING - TIKTOK MARKETING 2 1
SNAPCHAT MARKETING & TWITTER MARKETING

TOTAL




Content
Module I: Essentials of Marketing

Marketing definition

Needs Wants Demand

Maslow’s Hierarchy of needs

STP & marketing strategy

4Ps & 7Ps of marketing

Internal analysis

External analysis

SWOT analysis

Module II: Internet Marketing & Digital Marketing
Basics of online research

AIDA model & Buyer’s journey

Buyer persona creation

SOSTAC model for digital marketing planning

Tennis Store case study
Module llI: Business to Business marketing

Email marketing basics

Mailchimp tool for email marketing
Obtaining subscribers for your mail list
Creating successful email campaigns
Metrics and Controls for email marketing
TikTok & ELF Success story

Module IV: Search Engine Optimization (SEO) essentials
How Search engines work?

Keywords types

Keyword research

Keyword plan

Google trends

Moz tool for Keyword research

SEO based writing on blogs and websites
Writing headlines effectively

Snickers case study

Module V: Content Marketing essentials

Copy writing and Content writing

Content strategy

Storytelling and writing for social media

Basics of content creation

Content resources

Mastering Online tools for graphic design (Canva)

Mastering Online tools for video creation and editing (Youcut app)
Using Al for Content creation

Creating your online Portfolio using Behance & Contently




Module VI: Social Media Optimization (SMO)
Facebook for business

Market place

Facebook groups

Facebook page launch and optimization
Facebook business suite
Facebook analytics

Connecting Facebook page to an Instagram account
Facebook (Meta) ads manager
Facebook content best practices
Instagram for business
Optimizing Instagram account
Instagram Professional account
Instagram analytics

Instagram ads

Instagram content best practices
YouTube for business

YouTube channel optimization
YouTube studio

YouTube analytics

YouTube content best practices
LinkedIn account optimization
LinkedIn page setup

LinkedIn Groups

LinkedIn learning

LinkedIn jobs

LinkedIn analytics

LinkedIn content best practices
LinkedIn ads

TikTok for business

TikTok account optimization
TikTok content best practices
TikTok analytics

TikTok ads

Snapchat account Optimization
Snapchat crontent best practices
Snapchat ads

Twitter account optimization
Twitter content best practices
Twitter analytics

Twitter ads




Module VII: Launching your online presence using Blogger
Launching your 1st website using Google sites
Setting up Google Ads account

Making Google ads for your YouTube channel
Google ads analytics

Best practices for online payments
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